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Methodology/Background 
 
The Feit Consulting 2020 Market Survey was conducted from June through August 2020. The intended 
audience was U.S. Law firms with >50 attorneys.   
 
In this version, we have isolated AmLaw100 firms, whose answers are reflected in this special summary.  
Approximately 20% of the original survey respondents (19 in total) were AmLaw 100 firms.  Note the 
original survey charts, incorporating all responses, are shown as thumbnails below each chart to allow for 
comparison. 
 
In this summary, each survey question is shown in italics with each response following.  Respondent 
comments, if any, can be viewed via a link below each chart.  As you will see, comments are not edited, 
and any spelling/punctuation errors are from the original comment. We have removed any references to 
the responder or to any law firm names, to keep the results anonymous, in inappropriate comments or 
direct references to specific product pricing. 
 
Our analysis of the survey will be integral to our upcoming book on market dynamics and pricing, 
available later this fall.  You can learn more and receive a discount if you pre-order order by clicking here. 

  

https://www.feitconsulting.com/feits-book/
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200-299
5% 300-399

5%

500-749
11%

750 - 999
32%

1,000 or more
47%

How many attorneys are currently at your 
firm?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.



                                                 
4 

 
  - From the total market survey - Includes all firms:         

 

 
Click here to see comments for this question. 

 
 

 
 

84%

11%
5%

Yes, both Lexis
and Westlaw

No, just Westlaw No, just Lexis

Does your firm have both Lexis and Westlaw?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         
 

 

 
Click here to see comments for this question. 

 

47%

21%
16%

11%
5%

We consider both
services essential

We eliminated a
vendor in the past and

brought them back
because we received

greatly improved
pricing

We have excellent
deals with both

vendors

We've never
considered eliminating

one or the other

We eliminated one of
the vendors

previously, and it went
badly, so they were

brought back

If you have both Westlaw and Lexis, why does your 
firm have both ? (Check all that apply)

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         

 

  

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.  
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  - From the total market survey - Includes all firms:         

 
Click here to see comments for this question. 
 

 
 
 
 
 
 
 

42% 42%

16%

A combination of per
seat and practice group

pricing

Per seat pricing Enterprise/Firm-wide
pricing for Bloomberg

Law

What is your Pricing Arrangement with Bloomberg?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         
  

 
 
Click here to see comments for this question. 

 
  

63%

37%

A combination of
Cheetah/Print

Enterprise/Firm-wide
pricing for Cheetah

What is your Pricing Arrangement with Wolters Kluwer?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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How satisfied is your firm with the following vendors? 
 

 
 

 
 
  - From the total market survey - Includes all firms:        
  

 
 
 
 
 
 
 
 
 
 
 
 

  

Lexis Westlaw Bloomberg Wolters Kluwer
Extremely satisfied 11% 21% 11% 21%

Moderately satisfied 33% 42% 42% 53%

Neutral 6% 16% 11% 11%

Moderately dissatisfied 39% 16% 32% 16%

Extremely dissatisfied 11% 5% 5% 0%

Top two box score 44% 63% 53% 74%

Bottom two box Score 50% 21% 37% 16%
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  - From the total market survey - Includes all firms:         

 
Click here to see comments for this question. 

 
  

We already have Edge
42%

Will likely purchase 
in the next 12 months

26%

Won't purchase for a 
year or more

16%

Will likely not 
purchase

16%

If your firm has Westlaw, what are the chances you’ll purchase 
Westlaw Edge in the following periods:

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Rate the products your firm uses from Westlaw and their importance: 

 
 

  - From the total market survey - Includes all firms:         
 

 
 

Click here to see comments for this question. 

 
 

  

Product

Very or Somewhat 

Important Penetration Market Power
 1

Practical Law 95% 95% 95%

Monitor Suite 63% 84% 74%

Library Maintenance Agreement (LMA) 32% 58% 45%

Alert Management Center 37% 53% 45%

Drafting Assistant 32% 53% 42%

Contract Express 37% 47% 42%

Westlaw Edge 37% 42% 39%

West KM 11% 16% 13%

LegalEdCenter 11% 11% 11%
1 

Market Power - Average of Top two box score and Penetration.

2020 Survey
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Rate the products your firm uses from Lexis and their importance: 

 
 

 
  - From the total market survey - Includes all firms:        
  

 
Click here to see comments for this question. 

  

Product

Very or 

Somewhat 

Important Penetration Market Power
 1

Law360 95% 95% 95%

ALM 89% 95% 92%

WSJ/NYTimes 79% 84% 82%

Lex Machina 78% 78% 78%

Intelligize 63% 63% 63%

Courtlink 42% 78% 60%

Newsdesk 53% 58% 55%

Securities Mosaic 37% 47% 42%

Patent Optimizer 32% 32% 32%

Context 21% 42% 32%

Lexis Practice Advisor 5% 37% 21%

Total Patent 16% 21% 18%

Lexis Digital Library 0% 32% 16%

Lexis Search Advantage (LSA) 5% 11% 8%
1 

Market Power - Average of Top two box score and Penetration.

2020 Survey
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Reflecting on your 2020 budget, what percentage of your legal 
information spend is allocated to the following vendors? 

 

 
 
  - From the total market survey - Includes all firms:         

 
 

  

46.3 %

22.5 %

14.0 %

9.9 % 7.2 %

TR/Westlaw and
ancillary products

RELX/Lexis and
ancillary products

All other vendors Bloomberg Law Wolters Kluwer

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Looking 3 years out, what percentage of your legal information budget do you expect 
will be allocated to the following vendors?  

 

 
 
  - From the total market survey - Includes all firms:         

  

44.2%

20.6%

15.9%
13.3%

6.5%

TR/Westlaw and
ancillary products

RELX/Lexis and
ancillary products

All other vendors Bloomberg Law Wolters Kluwer

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Expected change in percentage (+/-) in legal information budget by 
vendor over next 3 years: 

 

 
 

  - From the total market survey - Includes all firms:         
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  - From the total market survey - Includes all firms:         

 
 
Click here to see comments for this question. 

 
  

100%

74% 68%

37%

16% 16% 11%

Pacer Courthouse
News

HeinOnline Research
Monitor

ALM (if not
purchased

through
Lexis)

CaseText FastCase

What other legal information products does your firm 
currently have? Please check all that apply.

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Would you consider Bloomberg Law a replacement for either or both 
Westlaw and/or Lexis?  

 
 

  - From the total market survey - Includes all firms:         
 

 
Click here to see comments for this question. 

  

Yes, it is a replacement for both
5%

No, it is not a replacement 
for Westlaw

11%

No, it is not a replacement for 
either WL or LN

84%

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.

Not a 
replacement 
for either WL 

or LN
81%

Not a 
replacement 

for WL
14%

Yes, a 
replacement 

for both
2%

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  

© Feit Consulting, Inc.
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How likely is it that you will consider eliminating the following vendors 

when your firm’s current contract expires? 
 

 
 

  - From the total market survey - Includes all firms:         

 

37%

17%

11%
5%

Lexis Westlaw Bloomberg
Law

Wolters
Kluwer

Cancellation Likelihood
Extremely Likely

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © 
Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         

 
 
Click here to see comments for this question. 

 

63%

33%

21%

11%

Lexis Westlaw Bloomberg
Law

Wolters
Kluwer

Cancellation Likelihood
Extremely and Moderately Likely?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © 
Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         

 

Less than 20%
17%

20-30%
17%

31-50%
55%

More than 50%
11%

To the best of your knowledge today, what percentage of your 
Westlaw and/or Lexis costs does your firm actually recover?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         

 
 

Click here to see comments for this question. 

  

63%

21%

11%

Not in the foreseeable
future

Will move online costs
to overhead in next

couple of years

Already moved online
costs to overhead

How likely is your firm to move online costs to 
overhead?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         

  

24%

47%

18%

12%

0% 0%

Less than 5% 10% 20% 30% 40% 50% or more

Approximately, what percentage of your legal information budget is 
allocated to print currently?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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  - From the total market survey - Includes all firms:         

0% 6%

35% 35%

18%

6%

Less than
5%

10% 20% 30% 40% 50% or
more

Looking back 5 years ago, what percentage of your legal information 
budget would you estimate was allocated to print at that time?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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What three words or phrases would you use to describe Lexis? 
• Frustrating, underutilized, clunky 

• Very good experienced reps.  Not much support for print products.  Invoice or account 
support is below average. 

• Strong with news and public records content, second class for primary legal research, unfair 
selling practices. 

• not responsive 
• -- Much improved services  -- More innovative products  --  Good responses to client 

feedback 
• necessary for balanced research 
• Strategic, long-term focused, sloppy or rushed product development 

• a mess 
• Stubborn, backwards, scared 

• Inflexible,  
• Heavily used ancillary products, helpful, proactive reps, tech is improving 

• Price bundling. Behind in technology. 
• Not applicable for our firm. 
• Disorganized billing and customer relations; opaque and frustrating product packaging and 

pricing; and excellent news sources 
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What three words or phrases would you use to describe Westlaw?  
• Superior, user-friendly, heavily used 
• Over-priced; it's a great product but it's insanely expensive.   
• Over-priced, 1st class for primary legal research, late to the game with analytics. 
• over-priced 

• -- unjustified high prices  -- Late to innovate   -- booby traps in contracts! 
• necessary for balanced research 
• Thorough, disciplined, inflexible 
• disparaging 

• Expensive, essential, stubborn 

• Though leaders 
• Litigation loves Westlaw, admin tools not well supported, current rep is very responsive 
• Expensive. Good content. 

• User-friendly, reliable, highest usage. 
• Excellent billing and customer relations; opaque and frustrating product packaging and 

pricing; and constantly upselling 
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What three words or phrases would you use to describe Bloomberg Law? 
• Good, expensive, underutilized 
• Insanely expensive; their pricing model is difficult. some of their products are really great 

but it's hard to justify a 3rd service. 
• Over-priced, tone-deaf subscription and pricing models, delusional that they'll overtake 

Westlaw or Lexis in the market.  
• over-priced 
• -- trying but lacking in comparable content   -- could have done a better job on case law 

searching  -- cluttered interface 
• necessary for balanced research 

• Practical, niche, haphazard 
• your close, keep working at it 
• Expensive, scattered, aggressive 

• Inflexible 
• Adapts quickly, weird pricing, sales reps not kept in the loop 

• Difficult, dishonest, out of touch. 

• User-friendly, innovative, ever-evolving. 
• Rigid product packaging; ahead of their time on cost recovery, print discontinuation and no 

cost addition of enhancements; and candid sales and account reps 
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What three words or phrases would you use to describe Wolters Kluwer? 
• Good value, easy to work with, clunkier interface 
• Good niche products; great reps.  still have a hard time searching it. 

• Flexible, premium content for specialized practice and subject areas, difficult disclosing 
subscription usage data to its customers. 

• fairly priced 
• -- Inflexible particularly during pandemic  -- over-priced modules 
• necessary for balanced research  necessary for access to information not readily available 

elsewhere 

• Flexible, easy to work with, old-school but trying  
• very fair 
• unessential, meh, reasonable 

• Think 
• Great pricing, products work for both searchers and those who "book browse" content, very 

attentive reps 

• Helpful with good customer service.  Needs better content. 
• User-friendly, niche content sets, ever-evolving. 
• Antiquated view of print; overvalues their current awareness tools; yet appreciate their 

enterprise/n cost-recovery model 
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As a result of the COVID-19 Pandemic, how will you change your print 
purchasing?  

• Eliminating as much as possible 
• probably not change too much since we have contracts with Lexis and Westlaw.  In 

18 months could cut more print. 
• We have already shift several subscriptions from print to exclusively online.  

Additionally, we've canceled several print only subscriptions because we've been 
unable to distribute them.   

• Plan to significantly reduce print. Unfortunately, much of our print spend is tied to 
digital contracts and there will be limited actual savings. Savings will be in workflow, 
staff time and space. 

• Will attempt to move print to online depending on its availability in this format 
• probably reduce considerably over next budget cycle and move to electronic access 
• reduce 
• Pressure attorneys to reevaluate necessity of print 

• We are trying to move as much print to online as possible. We are willing to look at 
adding print back in the future, but for now it doesn't make sense.   

• No change, we were already very print lite. 
• Cancel, where possible. 
• We're already aggressively eliminating what little print we had. 
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Do you have any thoughts on how to improve Lexis?   
• Unbundle services and more reliable platform 
• Invoicing and back office support needs to be moved to USA.  We pay first world 

prices; we need first world support.  Get into law schools and train attorneys.  I've 
heard for years they will do this but summer associates still prefer Westlaw.  

• Lexis should allow for a la carte purchasing and should not force customers to 
purchase Lexis Advance.  Furthermore, Lexis needs to carefully integrate certain 
products into their Lexis Advance platform (Courtlink integration has been a disaster; 
Lex Machina and Intelligize integrations were seamless).   

• I haven't seen Lexis+ yet. If they can offer AI and other upgrades at a significantly 
less price than Edge, I will be very interested in pursuing. 

• Workflow issues need to be resolved 
• start over 
• Stop subsidizing Lexis Advance through linking renewal with Law360 
• Stop requiring offline retention thresholds 
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Do you have any thoughts on how to improve Westlaw?   
• Improve functionality of treatise materials on the platform 
• Their dockets needs a complete overhaul.  It's dated, slow, have to pay 2 times to get 

current docket.  never understood the Courtwire concept.  The newsletters in print 
need to be able to be distributed and look better than their current alerting.  we still 
want to know what usage we have; TR Westlaw now is moving to some other way to 
track value?  Their public records are way too much and confusing. 

• Work with customers to provide fair pricing at renewal time.  Step on the gas and 
throw more investment into  litigation analytics, especially with state trial court 
analytics. This is an area where they could really shine and beat Lex Machina, 
Gavelytics and Trellis at their own game.   

• Edge should be offered at no additional cost. We already spend a fortune on their 
products. We have no intention of purchasing at this point. 

• Improve on inconsistency in search results 

• not the product but contract terms could be more client oriented 

• Increase analytics offerings 
• Be more open to listening to user recommendations. 

• Stop upselling enhancements during contract term. Include them at no cost. 
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Do you have any thoughts on how to improve Bloomberg Law?   
• More pricing flexibility 

• We only have a slice of Bloomberg Law.  It's Bloomberg BNA or used to be called 
that.  Their reps are annoying.  they don't do trials of products, their pricing 
increases way too much; their contracts are way too long and pro-Bloomberg.  just 
blow up the whole product.  Their news is a pain to open up.  nobody wants to deal 
with passwords.  the whole printing is problematic from the platform.  The tax 
service is very good; look at that. 

• Focus more on development of premium practice specific materials (kind of like the 
old BNA) and stop trying to be Westlaw or Lexis.   

• Much lower per seat cost or enterprise pricing. We only want it for titles previously 
available in print and dockets. as soon as there is a viable competitor to the TMP, 
this service is on my short list to eliminate. 

• Better user interface 
• hate the news intro - would be glad to see that go 

• Return BNA to the way it was before? 

• Realistic pricing.  Better customer relations.  Honesty. 
• More secondary sources. 
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Do you have any thoughts on how to improve Wolters 
Kluwer?   

• Improved onboarding experience and eliminate references to Intelligize 
• They have an excellent news product - Employment law Daily.  Wish the other 

vendors would look at it.  no passwords and easy to read; easy to print.  sometimes 
not sure where particular treatises are located.  Wish more people would use this 
service. 

• WK is the one vendor that has worked with us in the pandemic to support increasing 
content and reducing print. I find their pricing fair and the customer service is usually 
responsive. 

• no - always has been least user friendly and doubt they could improve 
• Improved content.  Take the ABA/BNA treatises from the authors and add to WK. 
• Less clunky interface. 
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Is there anything else you would like to add? 
• continue to work with librarians esp as we are working from home  -there is so much 

print in the office and no flex with the vendors.  We are in new territory here 
• I am very disappointed that the major vendors have not been more engaged in 

working with us to respond to managing print during the pandemic. Most of us went 
virtual and no boots on the ground to process or manage print. Vendors were willing 
to hold print but have been resistant to any contract changes which would enable us 
to cancel print and reduce our spend. The pandemic has been a once-in-a-lifetime 
change (I hope) which will completely change the way we work. The vendors need to 
support this change and help us manage this transition. We have previously had 
good relationships with our vendors but I am feeling less favorable towards them 
currently. 

• using all possible resources is important at our firm for balanced research.  getting 
rid of a major research resource does not support our efforts to give the best service 
possible to our clients.  we continue to support vendors who provide unique content 
and also help keep competitive services on their toes and always looking to improve 
their own product. 
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Appendix:  
Comments 
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Q:  Does your firm have both Westlaw and Lexis? 
• We are exploring the sole provider option 

 
Click here to return to survey results. 
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Q: If you have both Westlaw and Lexis, why does your firm have both?  
 

• We are currently evaluating our options 

• we've managed fine with one 
• Increasingly, we are examining the elimination of one of the major vendors 

• We continue to consider moving to single vendor, but proprietary products hold us back. 
Access to Law 360 is a very big factor in our decision making. 

• We did consider eliminating one, but the consensus (i.e., not just associates) was we needed 
both. 
  

 
Click here to return to survey results. 
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Q: If you have Bloomberg Law, which pricing arrangement does your firm have with the 
vendor? 

• We originally had practice group pricing, but Bloomberg simplified to let us have the same 
pricing to add users in any practice group. 

• We are moving off of practice group pricing and will be per seat pricing by 2021. 

 
Click here to return to survey results. 
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Q: If you have Wolters Kluwer, which pricing arrangement does your firm have with the 
vendor? 

• We are trying to eliminate as much print as possible, but attorney demand for print still 
exists. 

• We might have one or two stray print titles. 
 

 
Click here to return to survey results. 
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Q: If your firm has Westlaw, what are the chances you’ll purchase Westlaw 
Edge? 
 

• The product is too expensive and we already have a very high spend with TR. 

• No real demand from current attorneys, but with Edge in law schools and an 
increase in the analytics offered via Edge, it makes sense to move in that direction 

• It is an interesting product, but much to expensive especially in the current 
environment. 

 
 

 
Click here to return to survey results. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
Q: Rate the products your firm uses from Westlaw and their importance: 
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• Most West tools can be substituted with Lexis tools.  We eliminated print and rely on 

a lot of West online content. 
 

 
Click here to return to survey results.  
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Q: Rate the products your firm uses from Lexis and their importance: 
 

• Law 360 is the sticking point for us. 
 
Click here to return to survey results.  
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Q: What other legal information products does your firm currently have?  
Do you anticipate any changes? 

• Always open to change  
• Not sure if we will keep CaseText.   

• We currently use OneLog, and we are considering Research Monitor. 

 
 
Click here to return to survey results.  
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Q: If no, why is Bloomberg Law not a replacement for either 
Westlaw or Lexis? 

 
• Not comprehensive for case law.   

• Bloomberg does not have the brand reputation with law firms or the wide spread 
adoption from the courts to be considered a replacement.   

• different news, better docket search, books and treatises not available on either WL 
or Lexis 

• The case searching is not up to par, and statute browsing/searching not ideal.  We 
use Bloomberg more for certain practice group secondary and practical guidance 
materials, not for case research. 

• It's expensive, clunky, doesn't have the content. 
• Depends on your firm and practice mix and commitment to eliminating Westlaw or 

Lexis.  It could help "ease the pain" but they don't have the depth of Westlaw for 
legal research and can't replace all the Lexis ancillary products.  If you don't need 
those Lexis products I could see it replacing Lexis Advance. 

• Price and content. We also have such bad vendor relations with Bloomberg, we 
would not consider giving them our business as a main research provider.  

• Their secondary sources just aren't broad and deep enough for a large multi-
practice, multi-national firm; and generally speaking, litigators don't trust their 
citator as much. 

 

 
 
Click here to return to survey results. 

  •  
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 Q: On a scale of 1-5, how likely is it that you will consider eliminating the following 
vendors when your firm’s current contract expires? 

 

 
• If Westlaw forces us to by Westlaw Edge or significantly increases prices, then we 

may cancel.  If Lexis forces us to purchase Lexis Advance and will not let us purchase 
a la carte then we may cancel.  

• If we could solve the Law 360 issue, we would eliminate Lexis.  We will bring our 
spend with Bloomberg down by moving to per seat pricing and cutting access.   

 
Click here to return to survey results.  
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Q: How likely is your firm to move online costs to overhead? 
 

• Already moved Lexis costs to overhead 

• We have attempted to make this move each year for the past 3-4 years, but we have 
been stopped by economic issues. 

 
Click here to return to survey results. 
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Methodology/Background 
 
The Feit Consulting 2020 Market Survey was conducted from June through August 2020. The intended 
audience was U.S. Law firms with >50 attorneys.  We had 104 qualified total responses, with strong 
representation from each key law firm size group. 
  
In this summary, each survey question is shown in italics with each response following. Respondent 
comments, if any are shown below the chart.  As you will see, comments are not edited, and any 
spelling/punctuation errors are from the original comment. We have removed any references to the 
responder or to any law firm names, to keep the results anonymous, in inappropriate comments or direct 
references to specific product pricing. 
 
We have provided context, by adding charts and references from our survey from 2018. This should help 
you understand how the market is evolving. Our analysis of the survey will be integral to our upcoming 
book, Optimizing Legal Information Pricing, available later this fall.  You can learn more and receive a 
discount if you pre-order order by clicking here. 
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Detail - Other: 
 

33%

22%

16%

13% 11%

6%

Head Librarian Other Director of
Research

Director of Legal
Information

C-Suite Executive Director

Which of the following titles most closely 
matches your current position?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.

x Director, Library & Research Services 
x Director of Library Services 
x Library Director 
x Information Services Director 
x Firmwide Director of Library Services 
x Manager of Information Services 
x IT Manager - Enterprise Applications 
x Library Resources Manager 
x Senior Manager Research & Innovation 
x Director of Library Services 
x Library Consultant 
x Director of Research Services 
x Director of Information & Research 

Services 
x Solo librarian 
x Director of Research Services 
x Director of Research 
x Library Services Manager 
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Answer Choices Responses Firms 
500 or More 20% 21 

Less than 100 26% 27 
100-499 54% 56 

 
 
 
 
 
 
 
  

20%

26%

54%

How many attorneys are currently at your firm?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.

100-499

500 or more

Less than 100
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Click here to see comments for this question. 

 
 
 
 

 
 
 
 
 
 
 

  

47%

36%

15%

2%

No, just Westlaw Yes, both Lexis and
Westlaw

No, just Lexis Yes, but we intend to
eliminate one or the

other in the next
renewal cycle

Does your firm have both Lexis and Westlaw?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Click here to see comments for this question. 
 

43%

19%

14%
11% 8%

5%

We consider both
services essential

We eliminated a
vendor in the past
and brought them
back because we
received greatly
improved pricing

We have excellent
deals with both

vendors

We've never
considered

eliminating one or
the other

We eliminated one of
the vendors

previously, and it
went badly, so they
were brought back

Management decided
to eliminate one but

pushback from
associates was too

great, so both
vendors were

retained

If you have both Westlaw and Lexis, why does your firm 
have both ? (Check all that apply)

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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19% 21%

60%

Yes, we had only Lexis Yes, we had only
Westlaw

No, we have had both
providers for 5+ years

If you currently have both Westlaw and Lexis, was 
there a point in the past 5 years that your firm had 

only one provider?

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Click here to see comments for this question. 
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Click here to see comments for this question. 
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How satisfied is your firm with the following vendors? 
 

Lexis Westlaw Bloomberg Wolters Kluwer
Extremely satisfied 16% 30% 9% 21%

Moderately satisfied 31% 49% 46% 54%
Neutral 13% 6% 18% 15%

Moderately dissatisfied 28% 11% 20% 9%
Extremely dissatisfied 10% 3% 7% 0%

Top two box score 47% 79% 55% 75%
Bottom two box Score 38% 14% 27% 9%  

 
Change in favorability from 2018: 
 
 
 
 
Change in unfavorability from 2018: 
 
 
 
 
 
 
 
 
 
 
  

Favorability 1 Lexis Westlaw Bloomberg Wolters Kluwer
Change -1% 8% 35% 15%

1  Extremely Satisfied + Moderately Satisfied

Unfavorability 1 Lexis Westlaw Bloomberg Wolters Kluwer
Change 6% -4% -37% -2%

1  Extremely Dissatisfied + Moderately Dissatisfied
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Click here to see comments for this question. 

 
  

We already 
have Edge

38%

Won't purchase for a 
year or more

27%

Will likely not 
purchase

25%

Will likely 
purchase in 
next year

10%

If ǇoƵƌ fiƌm haƐ WeƐƚlaǁ͕ ǁhaƚ aƌe ƚhe chanceƐ ǇoƵ͛ll ƉƵƌchaƐe 
Westlaw Edge in the following periods:

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Rate the products your firm uses from Westlaw and their importance: 

 
 

 
 

 
 

Click here to see comments for this question. 
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Rate the products your firm uses from Lexis and their importance: 

 
 

 
 

 
 
Click here to see comments for this question. 
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Reflecting on your 2020 budget, what percentage of your legal 
information spend is allocated to the following vendors? 

 

 
 
Looking to the firm's future 3 years out, what percentage of your legal 
information budget do you expect will be allocated to the following vendors?  
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Expected change in percentage (+/-) in legal information 
budget by vendor over next 3 years: 
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Click here to see comments for this question. 

 
  

97%

68%
57%

30% 19% 5% 5% 2%

Pacer Courthouse
News

HeinOnline ALM (if not
purchased

through Lexis)

Research
Monitor

CaseText FastCase Ross
Intelligence

What other legal information products does your firm currently
have? Please check all that apply.

Source:  Feit Consulting 2020 Legal Information Market Survey, August 2020.  © Feit Consulting, Inc.
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Would you consider Bloomberg Law a replacement for either or both Westlaw and/or 
Lexis?  

 
If no, why is Bloomberg Law not a replacement for either Westlaw or Lexis? 

 
Click here to see comments for this question. 

 




